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Indonesia is the largest and fastest 
growing internet economy in 
Southeast Asia. Total internet economy in 

2018 is $27B

Indonesia is the fastest digitizing 
country in the world. Since 2016 we have 
more smartphone than bank accounts

Source: 
McKinsey&Company, Digital banking in Indonesia: Building loyalty and generating growth 2017
Google : Year in Search: 2018 Insight for Brands

Indonesia is 
   growing and 
moving fast

“

“ Indonesian banking customers are among 

Emerging Asia’s most enthusiastic 
adopters of digital banking.

“



Consumer Trend
Growth

Source: Daily Social, Fintech Report 2018

Bankable means, people who have 
bank account not credit limit 
provided by bank

2016

Bankable

Unbankable

86.93%

13.07%

2017

Bankable

Unbankable

94.05%

5.95%

2018

Bankable

Unbankable

91.59%

8.41%



Total 
Population

Mobile
Subscriptions

Internet
Users

Active 
Social Media

Mobile Social
Media Users

268.2
MILLION

Urbanisation:

56%

355.5
MILLION

vs. Population:

133%

150.0
MILLION

Penetration:

56%

150.0
MILLION

Penetration:

56%

130.0
MILLION

Penetration:

48%

Source: We Are Social 2019 Source: We Are Social Report 2019 

INDONESIA 2019



Device Usage
(data per January 2019)

Source: We Are Social Report 2019 

Mobile Phone
(any kind of type)

91%
Smartphone

60%
Laptop

22%
Tablet Devices

8%





Source: Google : Year in Search: 2018 Insight for Brands

Top 5 
Country Trends

Mobile First Mobile Only
Nearly all connected users are 
accessing the internet through 
their smartphones

Breaking Stereotypes
The online behavior of 
Indonesians is challenging many 
old stereotypes

Non-metros Go
Online
Indonesians outside of 
the big cities are 
becoming more 
connected than ever

Curious, 
Demanding, 
and Impatient 
Shoppers
Shoppers are making 
more informed choices 
and want things now

Growing Cashless Society
Growth in payment solutions have 
accelerated to support digital 
transactions



Source: Google : Year in Search: 2018 Insight for Brands

AHA!

Good 
Opportunities



Wealthy
52 juta/20%

Economical
91 juta/35%

ONLY in Indonesia:
aspiring mainstream 

117mn/45%

Data source: World Bank: Indonesia’s middle class vital for the country’s future

Middle class milenial with 
average age 29,5 tahun, 
75% pria

95% SMEs first timers

70% of borrowers are first timers

Financial Inclusion covering the unbankable

https://www.worldbank.org/en/news/press-release/2017/12/04/indonesia-middle-class-vital-for-the-country-future


Financial Institution with Technology 
basis in Southeast Asia

Financing
Rp 500m+ Loan Balance

PT Akulaku Finance Indonesia

E-Commerce
Platform

Rp 600m+ Volume/bln

PT Akulaku Silvrr Indonesia

P2P 
Lending

Rp 150m+ Volume/bln

PT Pintar Inovasi Digital

Bank 
Institution

General Bank

Bank Yudha Bhakti Tbk

Technology 
Services

Inhouse R&D Center 

advance technology

18 Mio+
User terdaftar

3 Mio+
User Kredit

10,000+
Online Merchant

120,000+
Offline Merchant

AKULAKU 

GROUP



Supply to Build Akulaku’s Business Ecosystem



Investor Institusi 
Global

Investor Individual 
local Financial 

Product
Asset Mgt 
Alternative

> IDR 
203.000.000.000

Monthly Volume Transaction

> IDR 36.250.000
Average Ticket

Investor

✔  Multi-dimension Product

✔  High Performance

✔  High Liquidity

✔ Various Product
✔ Long Term Loan
✔ Personal Loan

Borrower

Consumen

Merchants

4300%+
Transaction Volume Growth

P2P Pengungkapan Platform P2P secara momentum yang mencolok



Building B2B Platform and Infrastructure Service to grow Ecosystem



E-commerce & Offline 
Merchant Kredit Biro & E-KYC Bank-bank 

Partner with local institution 



Pada 2018 kami berkontribusi lebih dari IDR 20 M ke regional Indonesia

Menciptakan lebih dari 2.000 lapangan pekerjaan kepada local talents, 
menyediakan upah yang cukup tinggi dan suasana pekerjaan yang 
nyaman

Menyediakan beasiswa IDR 300 juta untuk 81 mahasiswa dari 3 
universitas. Dan diekspektasikan menyediakan IDR 1.2 M per tahun untuk 
lebih dari 600 mahasiswa dari 10 universitas.

Menyediakan uang sekolah untuk karyawan, pelajaran Bahasa Asing, dan 
mengambil program MBA untuk kesediaan kesempatan bagi karyawan

Corporate Social Responsibility



 Fintech 
Socialization

Working with 
Government to improve 
financial inclusion

Financial Inclusion 
Seminar in Universities

Financial Inclusion 
Talkshow

Financial Inclusion 



Terima Kasih
Indonesia!

 



Source: Katadata.co.id - Berapa Nilai Investasi ke Fintech Indonesia? - 2018

Fintech Investment Value 
and Transactions in 2018

AS MAY 2019

IDR 41,04
TRILLION 
THIS ENTAILS THE GROWTH OF 2018



Source: Otoritas Jasa Keuangan 

● Research Center
● Innovation Hub

● Fintech
● Lembaga Jasa Keuangan (LJK)

● Association
● Consultant
● University 
● Experts

● Lembaga Jasa Keuangan (LJK)
● Local Government
● Other Institutions

● Pusdiklat
● School
● University
● Educational Institutions

● Finance: Otoritas Jasa Keuangan
● Payment System: Bank Indonesia
● Technology: Kominfo
● APU/PPT: PPATK

● Digital Signature
● Cyber Security
● CISRT
● Social Data Scoring
● Big Data Provider
● Blockchain
● Artificial Intelligence
● Biometric Recognition Tech 

● Protection 
● Education 

Fintech Ecosystem



Consumer
• Easier and wider access to 

credit/capital services
• More various options
• Transparent

Industry Players
• Simplify transaction chain
• Suppress operating and capital 

costs
• Freeze information flow 

Government
• Stimulate the transmission of economic policy to support the 

innovation in digital financial industry
• Increase the velocity of money circulation hence improving the 

economy
• Support the National Strategy for Financial Inclusion (SKNI)

Source: Bank Indonesia

Fintech Impacts



for sustainable 
financial ecosystem

You and I, us
Moving forward

together


